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Objective
A large hospital network that operates more than 40 hospitals wanted to persuade its non-compliant 
populations, who have never been screened for CRC, to get tested for CRC at home. In previous attempts to 
convince the non-compliant population to perform CRC screening, either through personal meetings with 
physicians, telehealth communication, or sending home kits directly to their homes, screening rates reached a 
maximum of 25%. The goal of this study was to measure the impact of using Medorion’s platform on CRC 
screening rates.

Solution
The hospital network used Medorion’s platform to generate a personalized messaging strategy for each 
member, based on their clinical data and past behavior and reached out to the targeted population using 
Facebook, text messages and Emails. 
Medorion’s AI-solution enabled the team to segment their population based on their clinical properties, 
together with behavioral science, geographic and demographic data, to optimize message tailoring.
The platform provided the local team with a strategy template designed to increase participation in CRC 
screening. After a 2-hour web seminar, the team customized the strategy, adjusting the Facebook ads, text 
messages, reminder emails and landing pages to their exact needs.

Results
Medorion’s platform helped the population health manager target 
33k non-compliant Facebook users by a) Identifying the non-
compliant population b) Dividing the targeted population into 
different segments according to their health-behavior c) Creating 
targeted communication strategy for each segment. 
After only two months of an active campaign, preliminary results 
show that:
➢ 298 of the non-compliant population signed up and requested to 

get screened.
➢ 15% increase in screening rates completion.
➢ Extrapolating to a year-long project, this operation can reach 5% 

increase in CRC screening within this non-compliant population.

Medorion’s Added Value
✓ Use clinically-driven AI-technology to predict the best persuasion strategy per each member
✓ Tailor-made messaging based on state-of-the-art behavioral psychology, and persuasive strategies
✓ Enabling population health teams to easily execute sophisticated messaging strategies
✓ Engage large populations in a scalable and personalized manner

Health organizations struggle in convincing their patients to screen for cancer. Medorion developed a 
platform that helps health-care organizations build the best strategy to persuade their members to take 
health-related actions.
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